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Short Bio:  Miss Mavutha has vast experience within the Clothing Retail 
industry, where she worked in the Digital Marketing 
department as an eCommerce Retailer. She has also worked as 
a Visual Merchandiser, and a Fashion Stylist for two of 
biggest South Africa’s fashion retailers. She has lecturing 
experience in Clothing Management and Retail Management, 
in both public and private institutions. Her research interests 



lie in the areas of digital marketing in apparel retail businesses, 
Business and Artificial Intelligence, Client Relationship 
Management, Inventory Control and Lean Manufacturing. 
She has also written research publications and presented at 
research conferences regarding equity, inclusion, and 
diversity in higher education. In September 2023, Miss 
Mavutha won Top 3 Best Research and Presentation award at 
the Kandivli Education Society’s Students’ Research 
Conference on Contemporary Issues in Commerce, Finance, 
IT, Media and Social Sciences: Common and Sustainability 
Under the New Standards. In November 2023, she presented 
a paper in the MBP 2023 Singapore International Conference 
on Management & Business Practices. She has also presented 
at various local research conferences.  

Academic Interests:  Clothing Retail Management, Operations Management, Supply 
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